
The European Union is a major tourist destination, with Spain as one of the
five Member States among the world’s top ten destinations for
holidaymakers. Tourism is an important activity in the EU, which has the
potential to contribute towards employment and economic growth, as well as
to development in rural, peripheral or less-developed areas. These
characteristics drive the demand for reliable and harmonised statistics within
this field, as well as within the wider context of regional policy and
sustainable development policy areas.
The Training Course “Tourism Flow Models Methodology” is based on the
Eurostat Tourism Flows and Trips of Europeans and goes beyond that, as an
all purpose tool for understanding tourism at the local and national levels.
The course also investigates the mechanisms agencies use to plan for growth
in demand, with a view to determining: (a) Whether these mechanisms take
tourism into account; and (b) What information agencies need to plan for the
projected growth in tourism.
After the course, the different variables and breakdowns will be combined in
a more flexible way and the micro data set also allows estimates on
European inbound tourism flows. The aim of this course is to understand the
impact of tourism growth on publicly provided infrastructure will facilitate
informed decision-making on where to invest and where to adopt pro-active
policy, planning and resource allocation practices. This will ensure that future
growth in tourism results in optimum outcomes for Europe.

Tourism Flow Models Methodology
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Learn about the latest trends in tourism and
tourists’ patterns for tourism and the trips
they made;
Learn tourists’ socio-demographic
characteristics and trips’ features
(destinations, means if transport and
accommodation, purpose and expenditure);
Identify and evaluate main trends in the
tourism industry and their impact on the
same industry;

Duration: 1 week and includes one professional and cultural visit.

Analyse the strengths and weaknesses of
business models applied in the tourism
industry;
Describe various tourism products and
create new packages based on the
customer’s preferences
Develop marketing strategies for various
tourism products and destinations.
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